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Introduction

To put it simply: Google is amazing. No matter 
what you’re looking for, from “why are dogs 
and cats always fighting?” to “where can I buy a 
green toaster in Manitoba?” Google can find a list 
of potential—and often great—answers within 
seconds.

For small businesses, Google can be much more 
than a place to search for answers, it can truly 
a lead generation tool. For example, if you’re 
a small business that actually does happen 
to sell green toasters in Manitoba, Google 
means opportunity. If you can get your small 
business website to consistently show up when 
consumers search for your products, you’ll have 
an extremely good chance of turning these warm, 
active searchers into closed sales.

In other words, Google is good for business… 
really good. 

But as a small business owner with limited 
resources, how do you make that happen? 
What steps do you need to take in order to give 
your small business a prominent place in search 
results? And, once they’ve found you through 
Google, how can you convert that lead into a 
sale?

In this article, we’ll help you get an edge with 10 
powerful techniques for getting better, higher-
quality traffic from Google search.
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1. Make sure your website is  
    mobile-friendly 

Google’s goal is to find valuable websites that will 
be helpful to people using the search engine. In 
order to rank above other results, your website 
needs to be deemed more “helpful” or “valuable”. 
The algorithm that Google uses to determine this 
is a closely-guarded secret. They rarely release 
information about how it works, or the factors 
that go into calculating which search results will 
be the most relevant.

However, in November of 2016, Google did 
exactly that.

In a change to their algorithm, Google announced 
that companies with a mobile-friendly website 
now show up higher in results than those 
without1. This is big news for small businesses 
who want to rank competitively against other 
results in the search engine.

Use this free tool to check if your website is 
mobile-friendly. If it’s not, you’re likely missing 
out on a huge opportunity.

 Not only do mobile-friendly sites get more love 
from Google, they’re also more necessary now 
than ever before. In 2014, mobile users surpassed 
desktop users for the very first time2: 

Mobile vs. Desktop Search

So even if showing up in Google isn’t your goal, 
a mobile-friendly website is still an essential for 
building an effective presence on the web. And 
that’s why having a mobile website makes it to 
our top tip. 

2. Talk to Google

Because of the way the world wide web is 
structured, there’s no single, definitive list of 
every website in the world. What’s more, without 
smart algorithms and categorization, it would 
be impossible to know what each website does, 
even if you did have that list.

That’s why Google works so well. When you 
type, “Carhartt boots size 11 tan” into Google, the 
search engine looks through its index and tries to 
find the most relevant website. But how do they 
know which websites to look at? And how can 
they tell what each site does?

To help Google make a decision, you can submit 
your website to them. They’ll add you to their 
index and their computer programs (called 
spiders) will crawl your site to try and figure out 
what you do. All that information is then stored in 
their index so they can quickly provide the most 
relevant results to searchers.

You can also go a step beyond simply submitting 
your website to Google. If you provide them with 
a sitemap (a list of pages on your website) the 
search engine can get a more accurate idea of 
what you do, provide, and sell.

http://searchengineland.com/googles-mobile-friendly-algorithm-boost-rolled-249357
http://searchengineland.com/googles-mobile-friendly-algorithm-boost-rolled-249357
https://search.google.com/search-console/mobile-friendly?utm_source=mft&utm_medium=redirect&utm_campaign=mft-redirect
http://www.smartinsights.com/mobile-marketing/mobile-marketing-analytics/mobile-marketing-statistics/
http://www.smartinsights.com/mobile-marketing/mobile-marketing-analytics/mobile-marketing-statistics/
https://support.google.com/webmasters/answer/156184?hl=en&ref_topic=4581190
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This makes it more likely that your company will 
show up when people search for your products3. 
And if your business can show up first for a search 
term, it will receive 24% or more of all incoming 
search traffic4. 

To submit your website to Google’s index, click 
here. Then, follow Google’s guide to learn how to 
build and submit a sitemap.

When you’re finished, come back to this article 
and learn why accurate information is key to 
driving sales-friendly traffic from Google search.5 

3. Keep your information up to date

When people arrive at your current website, what 
will they find? Is your phone number, address, 
and contact information correct? 

Remember, when users search for something, 
Google wants to provide the most relevant, 
high-quality results possible. The accuracy 

Clicks & Position

First 5  
positions deliver >60% of clicks

Next 5  
positions deliver >10% of clicks

Remaining  
positions deliver >40% of clicks

(and existence) of your contact information is 
considered a “ranking signal,” or a variable in 
determining the quality of your site.

If your information is out-of-date, incorrect, or 
incomplete, your small business website could be 
deemed less helpful to Google’s users— suffering 
a lower ranking as a result. Instead, the search 
engine prefers to see sites with an “appropriate 
amount of contact information.”6

Double check right now— is your website up to 
date? What could be improved? Is there more 
information you could provide that would be 
helpful to your users? Consider the effect that 
incorrect information can have on your website 
visitors (not just your search engine ranking).  
 
 

Studies show that 73% of customers 
lose trust in businesses who have 
misleading or inaccurate information 
on their sites.7 

https://www.google.com/webmasters/tools/submit-url
https://www.google.com/webmasters/tools/submit-url
https://support.google.com/webmasters/answer/183668?hl=en
https://support.google.com/webmasters/answer/183668?hl=en
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4.  Help your users with  
Location-Based CTAs

A call to action (CTA) is any button, text, or call-
out on your site that asks users to do something 
specific. You may have something on your site 
that says, “buy now” or “visit our store for more 
details”. It’s the text equivalent of a salesman 
asking you if you’d like to follow him to the 
register— will that be cash or card today?

When users find your site in Google, there’s a 
good chance they’re ready to buy. Think about it, 
anyone searching “kayak yellow 16 feet $1000 or 
less Calgary” is in a particularly purchase-friendly 
mood. Once they land on your site, you’ll want to 
make your CTA as clear and easy-to-understand 
as possible.

One of the best ways to do this is with a map, 
directions, and store hours. This gives your site 
visitors all the information they need to make a 
purchase decision. If you work with a developer, 
ask them to provide turn-by-turn directions from 
mobile users’ current locations.

The next best option is a “click-to-call” CTA. This 
is where you provide your phone number on your 
site—preferably with the text, “call now”—but 
you make one powerful tweak. Make the phone 
number a clickable button that, when triggered, 
will dial your business. If your users are on their 
mobile device, they’ll have instant access to you 
and your sales team.

Look over your own website. How easy is the 
path from Google search result to completed 
purchase? How could you make it easier? 
 

5.  Add relevant keywords to your 
product descriptions

Remember in tip #2 when we talked about, 
“spiders”? These are the bots that Google uses 
to quickly gather information about websites on 
the World Wide Web. Consider these spiders your 
allies. To improve your search engine ranking, 
you’ll want to provide them with as much 
information as possible. And as a small business, 
your go-to place to do this should be your 
products’ descriptions.

Spiders crawl (look at) the text you’ve included on 
your website (think: product descriptions, titles, 
body copy, etc.). Everything they discover is then 
linked back to Google and helps them provide 
better search results. Help them do their job by 
putting yourself in your potential customers’ 
shoes: what kind of search terms are they 
likely to use? How does your average customer 
describe your products?

Once you’ve come up with a good list of 
relevant keywords, add them to your website’s 
product pages in order to give Google plenty 
of information to work with. However, keep in 
mind that optimizing your product pages is a 
pretty large topic and deserves more attention 
than we can devote in a single article. For more 
information, try reading through this guide to 
product pages. 

https://developers.google.com/web/fundamentals/native-hardware/click-to-call/
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7.  Write more content

Providing information to Google spiders is a 
fantastic way to ensure you’re found by the 
search engine. However, once you’ve finished 
optimizing your product descriptions what can 
you do next? Where else could you be providing 
keywords and info?

A great tactic for increasing the information 
available to Google is to create content and lots 
of it. This could be in the form of blog articles, 
editorial pieces, industry news, product reviews, 
how-to guides.

 
Whatever you decide to write about, try to keep 
it relevant to what you do as a business. Just like 
with your product descriptions, you’ll want to 
include keywords that you expect your potential 
customers to use when they search for your 
products.

Oh, and when we say, “write” we mean it. 
Creating video content and images can be a great 
strategy for getting social media traffic (visual 
content is more shareable). However, to improve 
your search engine traffic, written content is king. 
Remember, Google’s spiders can’t see images or 
watch videos (yet). So to help them out, you’ll 
want to write relevant articles that give them  
a good idea of your industry, products,  
and expertise.

6.  Drive traffic with promotions

Discounting your products, releasing one-time 
offers, or offering digital coupon codes are just a 
few ways to entice customers to buy. But did you 
know they can be highly effective for improving 
your Google ranking?

It all comes down to Google’s algorithm and 
the way they choose which pages will be most 
valuable to searchers. One of the factors included 
in this algorithm is known as, “dwell time”.9 

Dwell time ss the time a user spends on your site. 
If they leave a Google search results page, spend 
a half second on your site, and then come back 
looking for another result— that reflects poorly 
on your site.

However, if a user lands on your site, notices 
a great deal/promotion, and sticks around or 
contacts you, your website could potentially get 
a boost in future searches.

Try to make your promotions clear, 
compelling, and hard to resist. One easy 
way to get more engagement from 
your promos is to include an expiry 
date. This added sense of urgency can 
be all it takes to push a user to contact 
you or buy a product.

https://moz.com/blog/the-2-user-metrics-that-matter-for-seo
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8.  Content categorization

Yet another way to help Google as they crawl 
your site, is to make your site as simple as 
possible. Content should be categorized so it’s 
easy to find— both for users, and search engine 
spiders.

To do this, picture a typical navigation bar that 
you would find on most small business websites. 
There’s usually a link for the home page, about 
us, contact page, blog, and products or services 
pages. The rest of the content on the site should 
fall somewhere under these categories.

By keeping a clear categorization scheme, your 
site is easier for Google’s robots to crawl and 
gives them plenty of information about how your 
site is structured.10 
 
 
9.  Build some links

One of the best ways to get more love from 
Google (better rankings) is to get other websites 
to link to you.11

A link from another website tells Google that your 
content is valuable, helpful, and high-quality. The 
more links you have from other high-quality sites, 
the greater your potential for outranking other 
search results. 

Of course, the hard part about this tactic is 
getting links from other sites. At a minimum, 
make sure you’ve linked to your website from 
your business’ social media pages. Then, try 
manually reaching out to other websites in your 
industry to see if they might link to your site.

10.  Pay for reliable traffic  
with AdWords

Until now, all of our top tips have been free or 
inexpensive tactics. 

However, if you have budget to invest Google will 
actually let you pay for a better search engine 
ranking using their ad platform, Google Adwords.

Adwords can help your business  get reliable, 
steady traffic from Google search.12 With 
Adwords, you’ll choose which keywords you 
want to rank for and the amount of money you’re 
comfortable paying.

If you place a higher bid (agree to pay more) 
than your competitors, your ad will be given a 
prominent position above the real search results 
(called organic results). 

In addition to guaranteeing your top spot, 
Adwords gives you an extra advantage. By 
advertising with Google, you can choose what 
your Google search result will look like. Customize 
the title, text, and the link that users are taken to 
in order to maximize its effectiveness. 
 
 
11.  Bonus tip: automate everything

If you need some help with SEO, check out 
ShopToIt, an automated marketing platform 
which helps small business owners access 
everything they need to begin showing up in 
Google; including a Google-approved mobile 
website, search-engine-friendly product pages 
(created and updated automatically), and even a 
fully automated Google Adwords campaign.  
Learn more about Shoptoit.

http://www.wordstream.com/blog/ws/2015/05/12/does-google-adwords-work
http://localbusiness.shoptoit.com/google-quickstart-for-small-business/?source=shaw&medium=external&campaign=10tips
http://localbusiness.shoptoit.com/google-quickstart-for-small-business/?source=shaw&medium=external&campaign=10tips
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Found this article helpful?  
 

Check out our Shaw Business Resource 
Library for more insights and ideas on how to 
grow your business.

http://business.shaw.ca/
http://business.shaw.ca/
https://www.linkedin.com/showcase/3730925/

